

























































































































































































































































































































Table 1 女性において類似度と望ましさの認知を説明変数とした重回帰分析（標準偏回帰係数） 
親和動機 類似性認知 -.105 -.148† ─ ─  -.196* ─ .188* -.063
他者評定 .107　 .280** .289** .265** .069 .258** ─  .244**
Ｒ２ .021 　 .094** .084** .07 ** .014† .066** .034* .061 *
閉鎖性・防衛性 類似性認知 -.098 .100 -.138 ─ .100 ─ .204* ─
他者評定 -.120 -.153† -.237** -.215* ─ .099 -.108 ─
Ｒ２ .029 .027 .089** .046* .010 .010 .044† ─
ありのままの自己 類似性認知 ─ -.062 ─ .132 ─ -.079 .137 ─
他者評定 ─ -.063 .067 ─ -.106 ─ -.129 -.093
Ｒ２ ─ .008 .005 .017 .011 .006 .036 .009
他者依拠 類似性認知 ─ ─ ─ -.067 .071 -.136 ─ ─
他者評定 -.256** ─ -.237** ─ -.096 ─ -.079 -.123
Ｒ２ .065** ─ .056** .05 .08 .019 .06 .015
他者受容 類似性認知 ─ .101 ─ -.068 ─ -.136 ─ ─
他者評定 .078 .091 .234** .169† .089 .068 .185* .219*
Ｒ２ .006 .020 .055** .031 .008 .022 .034* .048*
自己優先 類似性認知 ─ ─ ─ ─ ─ -.125 ─ .060
他者評定 -.119 ─ -.338*** -.256** -.146 -.157† -.166† -.316**
Ｒ２ .014 ─ .115*** .065** .021 .031 .028† .112**
家庭的印象 類似性認知 -.102 ─ -.208* ─ ─ -.099 ─ -.088
他者評定 .076 .133 .191* .199* .087 .117 .206* .175†
Ｒ２ .019 .018 .093** .039* .008 .027 .042* .043†
活発さ 類似性認知 -.065 .131 -.107 ─ ─ -.066 .177† .090
他者評定 .161 † .079 .285** .179* ─ .153 .108 .163†
Ｒ２ .038† .016 .115*** .032* ─ .035 .029 .024
しっかりさ 類似性認知 ─ .077 -.065 .083 .139 ─ ─ .087
他者評定 .340** ─ .110 .077 .138 .101 .062 ─
Ｒ２ .115** .006 .020 .010 .029 .010 .004 .008
美しさ 類似性認知 ─ ─ -.123 ─ .138 -.121 -.152† -.100
他者評定 .063 .295*** ─ .075 .078 .068 ─ ─
Ｒ２ .004 .087*** .015 .006 .019 .024 .023† .010
願望の対象
注1) **p <.001, **p <.01, *p <.05, †p <.10   注2) forward selection法を使用した。
注3) 類似性認知の度合いは値が大きいほど類似度が高くなるように変換した。
共同作業 好意の期待発展可能性 時間共有信頼性 外見 親和性
Table 2 男性において類似度と望ましさの認知を説明変数とした重回帰分析（標準偏回帰係数） 
親和動機 類似性認知 ─ ─ ─ .286† .143 ─ ─ .201
他者評定 .293† .127 .355* .281 † ─ .625*** .475** .32 *
Ｒ２ .086† .016 .126* .24** .02 .391 *** .25** .196*
閉鎖性・防衛性 類似性認知 .204 -.178 ─ ─  -.211 ─ -.142 ─
他者評定 -.418** ─ -.203 ─  .127 ─  .158 ─  
Ｒ２ .159* .032 .041 ─  .043 ─  .030 ─  
ありのままの自己 類似性認知 .127 ─ .305* .32* -.144 .147 -.158 ─
他者評定 .132 -.144 -.306* -.243† -.129 ─ -.142 -.162
Ｒ２ .036 .021 .172* .157* .040 .022 .049 .026
他者依拠 類似性認知 ─ .164 ─ .445** .190 ─ ─ ─
他者評定 .204 ─ .111 -.227 -.259 .161 .110 ─
Ｒ２ .042 .027 .012 .152* .056 .026 .012 ─
他者受容 類似性認知 ─ ─ ─ .319* .215 ─ ─ ─
他者評定 .332* .437** .192 .212 ─ .199 .263† .231
Ｒ２ .110* .191 ** .037 .216** .046 .040 .069† .054
自己優先 類似性認知 -.178 -.112 -.125 .189 ─ ─ ─ .182
信頼性 外見 親和性 願望の対象 共同作業 好意の期待発展可能性 時間共有
他者評定 ─  ─ ─ ─ ─ ─ ─ -.160
Ｒ２ .032 .012 .016 .036 ─ ─ ─ .087
家庭的印象 類似性認知 .170 ─ .215 .208 ─ ─ -.177 .105
他者評定 .159 .351* .265 .196 ─ ─ .236 ─  
Ｒ２ .086 .123 * .182* .129† ─ ─ .039 .011  
活発さ 類似性認知 ─ ─ ─ ─  -.264† ─ -.104 -.243
他者評定 .22 .262† .491 ** .294* ─ ─ .113 .177 
Ｒ２ .049 .069† .241 ** .086* .070† ─ .025 .096 
しっかりさ 類似性認知 ─ ─ -.207 ─ ─ -.152 -.182 -.267†
他者評定 .168 ─ -.157 .149 .21 -.118 -.123 .171
Ｒ２ .028 ─ .065 .022 .045 .036 .047 .103†
美しさ 類似性認知 -.113 ─ -.172 ─ ─ -.227 -.264† -.305*
他者評定 ─ .473** ─ .139 ─ ─ ─ ─
Ｒ２ .013 .223** .030 .019 ─ .052 .070† .093*
























































1  0-4 0-0.14 0-24.4 0-0.14 0-2.5 0 0
2  5-16 0.15-0.57 24.5-97.9 0.15-0.57 2.6-10.0 1 1
3  17-36 0.58-1.28 98.0-220.4 0.58-1.28 10.1-22.5  2-3 2
4 37-64 1.29-2.28 220.5-391.8 1.29-2.28 22.6-40.0  4-5  3-4
5 65-100 2.29-3.57 391.9-612.2 2.29-3.57 40.1-62.5  6-8  5-7
6 101-144 3.58-5.14 612.3-881.6 3.58-5.14 62.6-90.0  9-12  8-10
7 141- 5.15-7.00 881.7-1200 5.15-7.0 90.1-  13-17  11-14
















































Table 4 主成分表（女性） Table 5 主成分表（男性） 
Prin1Prin2Prin3 Prin1 Prin2 Prin3 Prin4
関係の長さ .526 .096 .060 関係の長さ -.426 .361 .408 -.09
会う頻度 -.563 .03 .142 会う頻度 .584 -.077 -.050 .378
過ごす時間 .375 .498 .052 過ごす時間 -.104 .52 -.268 .257
通話頻度 -.179 -.296 .652 通話頻度 .415 -.139 .46 .219
通話時間 .381 -.106 .509 通話時間 -.006 .037 .729 -.059
多様性 -.203 .549 .332 多様性 .313 .598 -.001 -.001
関係の強さ -.167 .546 .195 関係の強さ .374 .432 .026 -.380
心的疲労感 -.139 .209 -.375 心的疲労感 .237 -.163 -.098 -.76







































Table 6 女性における親密さと類似度、各条件の魅力判断の平均値（標準偏差） 
　 低 中 高 低 中 高 低 中 高
信頼性 類似 3.57 3.68 4.00 3.88 3.84 3.60 3.73 3.66 3.95
(1.03)(0.93)(0.69) (0.74)(0.80)(1.08) (1.0)(0.90)(0.74)
非類似 3.45 3.43 3.56 3.58 3.33 3.56 3.58 3.68 3.25
(1.04)(0.97)(0.7) (0.73)(0.86)(1.19) (1.03)(0.83)(0.90)
外見 類似 4.07 4.16 4.37 3.92 4.21 4.48 4.27 4.00 4.39
(0.86)(0.69)(0.69) (0.87)(0.67)(0.59) (0.81)(0.90)(0.74)
非類似 3.75 3.98 3.59 3.95 3.67 3.78 3.71 3.68 3.88
(0.79)(0.78)(0.80) (0.60)(0.87)(0.86) (0.7)(0.83)(0.84)
親和性 類似 3.78 4.06 3.96 3.83 3.79 4.10 3.79 4.04 3.94
(0.78)(0.68)(0.68) (0.65)(0.71)(0.76) (0.76)(0.67)(0.70)
非類似 3.74 3.54 4.00 3.82 3.98 3.28 3.55 3.82 3.82
(0.89)(0.90)(0.45) (0.67)(0.79)(0.84) (0.90)(0.58)(0.8)
願望の 類似 3.54 3.82 4.02 3.50 3.87 4.04 3.69 3.84 3.89
　対象 (0.88)(1.03)(0.71) (0.8)(0.85)(0.84) (1.04)(0.7)(0.81)
非類似 2.89 3.33 3.41 3.34 3.11 3.21 2.92 3.38 3.33
(0.89)(0.75)(0.40) (0.76)(0.75)(0.73) (0.84)(0.86)(0.49)
共同作業 類似 4.22 4.32 4.27 4.25 4.47 4.12 4.08 4.24 4.53
(0.85)(0.95)(0.78) (0.79)(0.7)(0.93) (1.04)(0.8)(0.70)
非類似 4.15 4.00 3.71 4.42 3.83 3.67 2.92 4.18 3.79
(1.09)(1.04)(0.92) (0.7)(1.11)(1.03) (0.84)(1.13)(0.98)
好意の 類似 4.30 4.67 4.50 4.22 4.37 4.80 4.42 4.50 4.53
　期待 (0.82)(0.59)(0.76) (0.95)(0.68)(0.41) (0.93)(0.6)(0.61)
非類似 4.28 4.30 4.53 4.44 4.30 4.33 4.35 4.35 4.36
(0.96) 0.88(0.52) (0.70)(0.98)(0.7) (1.06)(0.70)(0.73)
発展 類似 4.48 4.37 4.88 4.21 4.84 4.80 4.38 4.68 4.79
可能性 (0.73)(1.01) 0.33 (1.02)(0.37)(0.41) (0.97)(0.63)(0.42)
非類似 4.10 4.48 4.59 4.42 4.30 4.44 3.89 4.41 4.75
(1.02)(0.79) 0.51 (0.7)(0.8)(0.86) (0.9)(0.80)(0.4)
時間共有 類似 4.26 4.26 4.50 4.04 4.53 4.52 4.08 4.56 4.42
(0.75)(0.93)(0.58) (0.95)(0.37)(0.59) (0.83)(0.58)(0.7)











































































































Table 7 男性における親密さと類似度、各条件の魅力判断の平均値（標準偏差） 
　 低 中 高 低 中 高 低 中 高 低 中 高
信頼性 類似 3.29 3.21 3.63 3.11 3.63 3.50 3.75 3.50 3.10 3.30 3.44 3.38
(0.49)(0.81)(0.58) (0.60)(0.74)(0.35) (0.27)(0.84)(0.57) (0.45)(0.58)(0.83)
非類似 2.89 3.81 3.19 3.36 3.07 3.36 3.15 3.00 3.92 3.73 3.08 2.81
(1.19)(0.92)(0.53) (0.94)(1.02)(1.05) (0.8)(1.06)(0.86) (0.82)(1.07)(0.96)
外見 類似 3.43 3.50 3.69 3.44 3.56 3.70 4.25 3.08 3.40 3.90 3.28 3.63
(0.73)(0.91)(0.75) (0.81)(0.86)(0.67) (0.69)(0.38)(0.74) (0.74)(0.62)(0.92)
非類似 3.00 4.06 3.88 3.64 3.36 3.77 3.30 3.50 4.33 3.95 3.00 3.63
(1.12)(0.73)(0.4) (0.69)(1.25)(0.8) (0.86)(1.0)(0.61) (0.69)(1.10)(0.95)
親和性 類似 3.57 3.79 4.06 3.61 3.94 4.00 4.08 3.83 3.65 4.10 3.78 3.69
(0.84)(0.49)(0.73) (0.55)(0.82)(0.79) (0.74)(0.41)(0.82) (0.89)(0.71)(0.59)
非類似 3.11 3.75 3.13 3.50 2.79 3.55 2.90 3.39 3.92 3.41 3.08 3.38
(0.89)(1.0)(0.92) (0.91)(1.04)(0.85) (0.94)(0.89)(0.80) (1.04)(0.86)(0.95)
願望の 類似 2.93 3.64 3.19 3.17 3.13 3.60 3.17 3.25 3.30 3.0 3.50 3.13
　対象 (0.73)(0.75)(0.37) (0.83)(0.52)(0.55) (0.41)(0.52)(0.89)(0.35)(0.50)(0.92)
非類似 3.06 3.50 2.81 3.36 3.36 2.82 2.95 2.94 3.67 3.36 2.92 2.94
(0.58)(0.76)(0.75) (0.48)(0.48)(0.90) (0.72)(0.53)(0.82) (0.71)(0.86)(0.62)
共同作業 類似 3.71 3.57 3.25 3.78 3.13 3.60 3.83 3.0 3.60 2.80 3.56 3.8
(1.25)(1.62)(1.04) (1.20)(1.5)(0.89) (1.17)(1.10)(1.43) (1.48)(1.01)(1.36)
非類似 3.78 4.13 3.38 3.86 3.43 3.91 3.70 3.33 4.50 3.91 4.00 3.38
(1.64)(0.83)(1.30) (0.69)(1.72)(1.38) (1.49)(1.32)(0.55) (1.2)(1.5)(1.30)
好意の 類似 3.43 4.3 4.13 3.56 4.14 4.40 3.83 4.40 3.80 4.0 4.13 3.75
　期待 (0.98)(0.52)(0.83) (0.88)(0.69)(0.89) (0.75)(0.89)(0.92)(0.71)(0.83)(1.04)
非類似 3.67 3.63 3.75 3.14 4.14 3.73 3.80 3.33 4.00 3.73 3.67 3.63
(1.0) 0.92(1.04) (0.90)(0.69)(1.01) (0.92)(1.0)(0.89) (0.79)(0.82)(1.30)
発展 類似 4.00 4.57 4.25 4.00 4.25 4.80 4.17 4.17 4.40 4.20 4.33 4.25
可能性 (0.82)(0.53) 0.46 (0.71)(0.46)(0.45) (0.41)(0.41)(0.84) (0.45)(0.71)(0.71)
非類似 4.11 4.38 4.13 3.71 4.57 4.27 4.30 4.11 4.17 4.00 4.33 4.38
(0.78)(0.52) 1.13 (0.95)(0.53)(0.79) (0.82)(0.93)(0.75) (1.0)(0.82)(0.52)
時間共有 類似 4.43 4.57 3.8 4.0 4.38 4.60 4.67 3.50 4.50 3.80 4.3 4.50
(0.79)(0.53)(1.25) (1.32)(0.52)(0.5) (0.52)(1.2)(0.71) (1.64)(0.71)(0.53)
非類似 4.38 4.63 4.13 4.17 4.43 4.45 4.44 4.22 4.50 4.30 4.33 4.50



















































































　 低 高 低
信頼性 類似 3.76 3.76 3.30 3.46
(0.91)(0.8) (0.59)(0.69)
非類似 3.47 3.53 3.12 3.55
(0.7)(1.04) (1.13)(0.72)
外見 類似 4.20 4.18 3.35 3.71
(0.73)(0.7) (0.85)(0.69)
非類似 3.79 3.74 3.32 3.80
(0.85)(0.83) (1.13)(0.67)
親和性 類似 3.81 3.9 3.90 3.75
(0.81)(0.71) (0.84)(0.58)
非類似 3.74 3.78 3.41 3.25
(0.7)(0.85) (0.87)(1.18)
願望の 類似 3.90 3.69 3.15 3.3
　対象 (0.76)(0.98)(0.63)(0.72)
非類似 3.07 3.33 3.09 3.00
(0.76)(0.70) (0.96)(0.53)
共同作業 類似 4.31 4.22 4.00 3.08
(0.87)(0.80) (1.15)(1.24)
非類似 3.83 4.12 3.59 4.00
(1.04)(1.01) (1.42)(1.15)
好意の 類似 4.60 4.35 3.78 4.08
　期待 (0.69)(0.77)(0.97)(0.79)
非類似 4.18 4.52 3.59 3.80
(0.90)0.72 (1.06)(0.92)
発展 類似 4.63 4.56 4.20 4.33
可能性 (0.65)(0.84)(0.79)(0.49)
非類似 4.10 4.62 4.24 4.10
(1.01)(0.49) (0.6)(0.9)
時間共有 類似 4.26 4.39 4.10 4.42
(0.70)(0.84) (1.29)(0.51)
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The effect of personality similarity upon interpersonal attraction in same-sex 
friendship 
- An examination from personality trait dimensions and interpersonal attraction dimensions- 
 
Junichi TANIGUCHI (Graduate School of Human Sciences, Osaka University) 
Ikuo DAIBO (Graduate School of Human Sciences, Osaka University) 
 
This study clarified the effect of perceiving personality similarity upon interpersonal attraction (personality 
similarity effect) in same-sax friendships, by comparing the effect of personality similarity with that of social 
desirability, examining the level of personality similarity effect by levels of intimacy and self-acceptance. The 
participants were 184 undergraduates (134 females, 49 males, and 1 unknown). They were asked to imagine a 
same-sex friend and evaluate (1) personality traits of themselves and their friends, (2) attraction judgment on their 
friends, (3) the intimacy of relationships between them and their friends, (4) self-acceptance, (5) the perception of 
personality similarity between them and their friends. The main findings were as follows: First, the effect of social 
desirability was generally stronger than that of personality similarity, but for dyads with some combinations of 
personality trait dimensions and interpersonal attraction dimensions, personality similarity effect was stronger 
than that of social desirability. Second, personality similarity effect was influenced by the level and component of 
intimacy. Third, personality similarity effect was not influenced by the level of self-acceptance.  
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